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1. Executive Summary 

This deliverable encompasses the most crucial indicators for the external and internal dissemination within 

the GIANTS project, ranging from the logo, colours, fonts, and templates to the website and social media. 

It ensures that the visual representation of the project remains consistent and appealing, aiming to 

establish a strong brand identity. The logo is intended to represent the essence of the project and be 

instantly recognisable, while the colours and fonts are chosen to underscore the brand's personality. 

Templates provide a unified framework for project communication across various media channels, while 

the website and social media serves as a central hub to inform and engage all kinds of stakeholders of 

GIANTS. Careful design of these elements strengthens the project's marketing efforts and maximises its 

impact. 

 

Keywords: project identity, logo, website, social media, marketing, dissemination, communication 
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2. Introduction and Objectives 

To enhance the project's visibility, a comprehensive concept was developed to give GIANTS a distinct 

project identity. This included the creation of guidelines and templates to ensure a standardised and 

cohesive visual presentation both inside and outside the project. 

One first main step in the GIANTS dissemination and communication strategy is the upcoming launch of 

the project’s website as well as the launch of the Social Media Channels at LinkedIn and YouTube in March 

2024. This platform is designed not only to engage the public as well as other stakeholders but also to 

showcase the current and future accomplishments. The primary objective of the website is to offer 

accessible information on all ongoing activities, alongside contact details and results available for the 

public.  

2.1 Objectives 

This deliverable provides an overview of the key dissemination tools utilised to promote the GIANTS project 

effectively. The overall aim is to introduce GIANTS to a broad spectrum of stakeholders while ensuring the 

pathway for the adoption of green, intelligent, and affordable new transportation solutions. This entails 

not only disseminating and communicating information about the project itself but also fostering 

awareness of its underlying objectives and benefits. Strategically promoting GIANTS is aimed at reaching 

stakeholders who can benefit from the project's innovative approaches and solutions. This endeavour 

contributes to advancing the acceptance and implementation of sustainable transportation solutions, 

fostering positive change in the mobility landscape. 

2.2 Approach 

The following list concludes the approach for the dissemination and communication materials developed 

for GIANTS: 

• The dissemination and communication basics are developed at the very beginning of the project 

and will be updated on a regularly base. 

• The same applies for the website. It will be updated on a regular base possibly linked to the planned 

WP7 status meetings, where current and planned activities will be discussed and used for website 

updates. 

• The LinkedIn and YouTube Channels will also be designed at the beginning of the project and will 

be updated on a regular base possibly linked to the planned WP7 status meetings, where current 

and planned activities will be discussed and used for social media updates. 

• Dissemination materials will be provided to the consortium for review prior to finalisation. 

• The developed dissemination materials will be stored on the GIANTS SharePoint in digital format. 

Where materials are needed for events, the quantity printed should be clearly defined (including a small 

safety amount). This measure should help to protect the environment by minimising the use of materials 

(paper) and energy consumption. 
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3. Marketing Basics 

Elements such as logos, colours and templates were used to create the basic structure for disseminating 

the GIANTS project. By adhering to our guidelines, a harmonious visual identity is created that enhances 

the recognition and resonance of the project. The expansion of outreach efforts will include the 

incorporation of additional materials such as flyers or roll-up banners to further strengthen the project's 

identity across dissemination channels, ensuring a synchronised presence that reinforces the message and 

goals. 

3.1 GIANTS Logo 

The logo symbolises "Green Intelligent Affordable New Transport Solutions", aligning with the project's 

overall mission and vision. To achieve a timeless design, clear sans-serif letters were chosen in a simple 

font. Within the letter "G", the addition of a lightning bolt symbolises the project's emphasis on green 

energy. The colour gradient within the logo is formed by our two primary blue shade colours, which are 

intrinsic to the project's identity. Furthermore, the deliberate interruption of the line within the letter "A" 

introduces a contemporary touch, enhancing the overall modernity of the design. 

 

 

 

 

 

3.2 GIANTS Platform 

In the project’s guidelines, another symbol accompanying the GIANTS logo (Figure 3-1) can be found. This 

symbol consists of three squares stacked on top of each other, forming a platform. The platform symbolises 

GIANTS' role as a central hub for the exchange of innovative ideas and solutions in the realm of Green 

Intelligent Affordable New Transport Solutions. It represents a space where stakeholders can come 

together to collaborate, share insights, and drive progress towards sustainable transportation. 

 

 

Figure 3-1: GIANTS Logo 

Figure 3-2: GIANTS Platform 
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3.3 Main Colours 

We have opted for various shades of blue (Figure 3-3) as overall colour scheme. These colours are vibrant 

and highly legible: 

 

Figure 3-3: GIANTS Main Colours 

  

 

 

 

 

Table 3-1: GIANTS Colour Code 

GIANTS Colour code # 

Dark blue #215aa9 

Medium blue #186eb7 

Light blue #0999DE 

 

3.4 Templates 

As part of the unified concept, GIANTS templates have been created (Figure 3-5 & Figure 3-6) and 

distributed to the project partners. These templates contain details regarding structure, content layout, 

colours, fonts, and more. They provide a standardised framework to ensure consistency and high quality 

across all project-related materials and communications. 

Figure 3-4: GIANTS Colour Gradient 
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Figure 3-6: GIANTS PowerPoint Template 

Figure 3-5: GIANTS Deliverable Template 
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3.5 Social Media  

Establishing presence on various social media platforms is crucial for driving the dissemination of the 

project and reaching a wider stakeholder audience. 

3.5.1 LinkedIn 

LinkedIn serves as an invaluable tool for connecting with professionals and organisations in the research 

and innovation sector. We share updates, insights, and engaging content (for example, the Kick Off posting 

Figure 3-8) to showcase the progress and impact of the project, while also fostering meaningful discussions 

and collaborations within the industry.  

 

 

 

 

Here, our objective is to continuously increase our LinkedIn metrics (Figure 3-7) throughout the project's 

duration. Through strategic content creation, community engagement, and targeted outreach efforts, we 

aim to expand our network, increase visibility, and strengthen the impact of our project within the research 

and innovation community. 

3.5.2 YouTube 

YouTube was chosen as an additional platform to showcase videos documenting our work. It offers a wide 

reach and a user-friendly interface, making it an ideal space to share engaging content related to our 

project. Through YouTube, we aim to provide insights into our research, demonstrate our innovations, and 

engage with a wider audience interested in sustainable transportation solutions. 

The GIANTS YouTube Channel can be accessed via the following link: 

www.youtube.com/@GIANTSEUProject  

Figure 3-8: First LinkedIn Post  

Figure 3-7: First LinkedIn Post Statistics 

http://www.youtube.com/@GIANTSEUProject
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4. Project Website 

The eagerly anticipated launch of the project website is set for March 2024, marking a significant milestone 

in our journey. This dynamic online platform will serve as the central hub for all things GIANTS-related, 

offering visitors a comprehensive overview of our initiatives, achievements, and ongoing activities. 

Through intuitive navigation and engaging content, users will be able to explore our mission, learn about 

our innovative solutions, and connect with our global community of stakeholders. The website can be 

accessed via the following link: https://giants-project.eu/ 

4.1 Website structure 

The website structure (as illustrated in Figure 4-1) is carefully designed to ensure easy navigation and 

comprehensive access to information. It is divided into six primary sections: Home, About, Consortium, 

Results, News, and Contact. Within these main sections, visitors will find further subdivisions to enhance 

organisation and facilitate efficient browsing.  

For example, the "About" section is divided into two subsections: "The Project" and "Demo Sites" offering 

detailed insights into the project's objectives and showcasing live demonstrations. Similarly, the "Results" 

section offers a wealth of resources categorised into subgroups such as "Information Material" providing 

informative documents such as Newsletter. "Public Deliverables" containing project reports, "Media" 

featuring multimedia content, and "Publications" housing research articles and findings. By providing clear 

and intuitive pathways for information, the website structure enhances usability, making it easier for users 

to explore, engage, and stay informed about the GIANTS project. 

 

 

Figure 4-1: Website Structure 

https://giants-project.eu/
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4.2 Header 

The website menu (Figure 4-2) is designed to be simple, utilising GIANTS' main colours for aesthetics. The 

front is displayed in a dark blue by default. As the cursor hovers over a specific menu item, it changes to a 

lighter shade of blue, indicating the selection. Additionally, under certain menu items such as "About", 

potential submenus may open, "The Project" and "Demo Sites" offering further navigation options. 

 

 

 

4.3 Footer 

The footer section (Figure 4-3) of our website encompasses various important components, including 

Contact, Funding Acknowledgment, Disclaimer, Imprint & Terms of Use, Social Media channels, and 

prominently displayed logos. 

A key feature of our footer is the inclusion of a dedicated email address: giants@v2c2.at. This email serves 

as a direct point of contact, facilitating seamless communication for partners and stakeholders alike. With 

the entire coordination team managing this email address, inquiries and messages can be efficiently 

addressed, ensuring prompt and effective responses. 

Additionally, the footer provides essential information such as funding acknowledgment, legal disclaimers, 

and terms of use, ensuring transparency and compliance with regulatory requirements. Links to our social 

media channels (LinkedIn and YouTube) further encourage engagement and connectivity with our audience 

across various platforms. 

In conclusion, the footer serves as a comprehensive resource, offering access to vital information and 

facilitating seamless communication, thereby enhancing the user experience and reinforcing our 

commitment to transparency and accessibility. 

 

Figure 4-3: Website Footer 

Figure 4-2: GIANTS Website Menu 
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4.4 Home 

The homepage provides an overview of the project and includes a support picture (Figure 4-4). It starts 

with key facts, including project statistics such as budget, duration (in months), number of partners 

involved and countries participating, as seen in Figure 4-5. Following this, the homepage introduces the 

project's vision (Figure 4-6) and mission (Figure 4-7), presenting its overarching goals and objectives.  

 

Figure 4-4: GIANTS Website Support Picture Home 

Basic components such as project key facts have been enhanced with modern features. For example, the 

numbers increase dynamically, creating an engaging visual display that keeps viewers engaged. This 

animated element adds a dynamic flair to the data presentation, drawing attention and reinforcing the 

innovative spirit of the GIANTS project. 

 

Figure 4-6: GIANTS Vision 

 

Figure 4-5: Project Numbers 
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Figure 4-7: GIANTS Mission 

 

Towards the bottom of the page, visitors will find a dedicated news section, providing quick access to the 

most recent events and updates (example Figure 4-8). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4-8: Website News 
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4.5 About  

The "About" section, as seen in Figure 4-9, serving as the second menu item on the website, offers a deeper 

dive into the essence of the project through its subdivisions: "The Project" and "Demo Sites".  

Figure 4-9: “About” Menu 

4.5.1  The Project 

Within "The Project", the core of the GIANTS initiative is presented through its methodology, which is 

structured around five pivotal concepts: Green, Intelligent, Affordable, New, and Transport Solution. This 

segment of the website is not only informational but also interactive, featuring advanced design elements 

to engage the website visitor. 

To further enhance comprehension and visual appeal, distinct symbols are associated with each of the five 

concepts (Figure 4-10). A special effect brings these pillars to life: at the beginning of the interaction, they 

move towards the center of the screen. This dynamic movement not only captures attention but also 

symbolically unites the concepts, illustrating how they come together to form the cohesive foundation of 

the GIANTS project. 

Figure 4-10: GIANTS Methodology  
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4.5.2 Demo Sites 

Given the project's emphasis on establishing Living Labs at multiple demo sites across Europe, Africa, and 

Asia to demonstrate the practical applicability of the developed GIANTS solutions, a dedicated section 

titled "Demo Sites" has been created on the website. This section aims to provide visitors with detailed 

information and insights into the various GIANTS Living Labs spread around the globe. Each demo site is 

presented with comprehensive descriptions and a general demo site picture (Figure 4-11) to offer an 

overview of the local activities, objectives, and outcomes achieved. 

This dedicated showcase of the Demo Sites allows interested parties to understand the specific challenges 

and approaches implemented in different geographical and cultural contexts. It highlights the global reach 

and adaptability of the GIANTS project, showcasing how the innovative concepts are realised and tested in 

different environments. The "Demo Sites" page serves as evidence of the effectiveness and versatility of 

the GIANTS solutions.  

 

Figure 4-11: Demo Sites 
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4.6 Consortium 

The "Consortium" section of the GIANTS project website offers a comprehensive look at the diversity of 

organisations in the project. Laid out in a visually appealing grid, the logos of all partner entities are 

displayed in a sequence that invites exploration (Figure 4-12). Clicking on a logo provides more detailed 

information about the partner, as shown in Figure 4-13.  

Figure 4-12: Consortium 

Upon selecting a partner logo, visitors are presented with a summary that includes the organisation's core 

mission, its specific contributions to the GIANTS project, and the unique expertise the partner has. 

Additionally, this interactive feature allows users to directly access more information through links to their 

official websites and active social media platforms. 

Figure 4-13: Partner Description – Example Virtual Vehicle 
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4.7 Results 

The next menu item, "Results", serves to provide the public with deeper insights into the outcomes of our 

research efforts. It presents the following categories: Information Material, Public Deliverables, 

Publications, and Media (Figure 4-14). By clicking on the (+) symbol, users can expand their desired 

category to access various project materials, as illustrated in the image below. This intuitive design allows 

for easy navigation and ensures that visitors can explore and engage with our research findings in a user-

friendly way. 

 

 

 

 

 

 

 

4.8 News 

The News section will serve as a hub for all significant events and updates (such as events, new deliverables, 

publications etc.) and will be regularly updated. 

Figure 4-14: Website - Results 
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4.9 Contact 

Finally, the contact section is a pivotal feature of our website, ensuring seamless communication between 

visitors and GIANTS. This subpage serves as a vital point of interaction, allowing visitors to easily reach out 

to us with any inquiries, feedback, or collaboration opportunities they may have. By filling out the contact 

form (Figure 4-15) provided, visitors can send us messages directly, initiating a direct line of communication 

with our team. These messages are promptly received and managed by the project coordinator team, who 

ensures that all inquiries are addressed in a timely and efficient manner.  

 

Figure 4-15: Website - Contact Us 

Data Protection Notice  
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5. Conclusion 

Effective dissemination and communication are essential for GIANTS to reach its intended target audience, 

engage external stakeholders, and ensure the long-term sustainability of its outcomes. Public awareness 

of GIANTS' progress and results is also crucial for promoting greater acceptance of new green transport 

solutions. 

This Marketing Basics and Web deliverable serves as a foundational guide for effectively promoting the 

GIANTS project. By establishing a cohesive brand identity through elements such as logos, colours, fonts, 

and templates, we lay the groundwork for consistent and impactful communication. 

Through the project website (www.giants-project.eu), comprehensive information about GIANTS' 

objectives, advancements, and impacts is made accessible to a diverse audience. This platform serves as a 

vital tool for sharing updates, fostering dialogue, and building support for the project's goals. LinkedIn 

serves as a strategic platform for networking with professionals and organisations in the research and 

innovation sector, fostering collaborations, and expanding the project's reach within relevant communities. 

Meanwhile, YouTube provides a dynamic space for showcasing project-related videos, enabling us to share 

our work, achievements, and innovations with a broad audience interested in sustainable transportation 

solutions. Together, these platforms play a pivotal role in enhancing visibility, engagement, and impact, 

ultimately contributing to the success and influence of the GIANTS project on a global scale. 

https://www.linkedin.com/company/giants-eu-project/
http://www.youtube.com/@GIANTSEUProject
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6. Abbreviations 

Term Definition 

DEC Websites, Patent Filings, Videos etc. 

GIANTS Green Intelligent Affordable New Transport Solutions 

PU Public 

WP Work Package 

 


